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€MBbIe CO CTOPOHBI CHCTEMBI 00pa30BaHMs CPEJICTB MAacCOBOM MH(OpPMALIUK, BUICOPHIHKA U HHTEpHeTa. B nanHoi pa-
00Te TIOCTABICHBI CIEAYIOIIUE 3a0a4H: POAHATH3HPOBATh BIUSHAE HH(POPMAIIHOHHOTO TIOTOKA, HEKOHTPOJIHPYEMOTO
CO CTOPOHBI TOCYAPCTBA, Ha MOAPACTAIOIIEE TOKOJICHHUE U ONPENICITUTh HEOOXOAMMBIE MEPOIIPHUSTHS 110 3aIHUTE MO~
pacTaromiero MoKoJICHHs OT BIHUAHUS BpenHoi nH(opmanun. CeronHs B pa3BUTHN HHPOPMAIIMOHHOTO POCTPAHCTBA
nerctBa B Poccun HaMeTWITHCh KapAMHAIbHBIE TepeMeHbl. OOIIecTBO MOCTOSHHO JIOJDKHO Y/EIATh 3TOMY OIPOMHOE
BHHUMaHHE, B CBSI3U C TEM, YTO MaryOHas HH(opManus B IEPBYIO OYepeb BIMACT Ha JajbHEHIIee ONpeaeieHue pe-
OeHKa KaK JINYHOCTHU B 3TOM OOLIECTBE, U €CiIM O0IIECTBY HE BCe PABHO, KaKoe Y Hero OyaeT Oyyliee MOKOJICHUE, OHO
OyZIeT MMOCTOSTHHO 3aHUMATBCSI ATOH MPOOIIEMOiA.
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The article marked the most pressing problems for the protection of the younger generation of children and
young people from the impact and influence on the younger generation of information flow, including uncontrolled by
the education system of the media, and the Internet video market. In this paper, the following objectives: to analyze
the influence of the information flow, uncontrolled by the state on the younger generation and identify the necessary
measures to protect the younger generation from the influence of harmful information. Today, in the information space
of childhood in Russia there have been dramatic changes. Society constantly must pay great attention to this, due to the
fact that harmful information is primarily affects the further definition of the child as an individual in this society, and
if society does not care what it is the next generation, it will constantly deal with this problem.
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B crarbe mpoBeneH aHamM3 XKaHPOBO-CTHIMCTHIECKUX OCOOEHHOCTEH Mpecc-penn3a Kak OJHOW M3 Pa3sHOBUI-
HOCTEH JIeJI0BOTO IUCKypCa, a TaKKe II0Ka3aHa IparMaTrhka 00ydeHMs COCTaBICHUIO TEKCTOB JaHHOTO skaHpa. [Ipecc-
penu3 otHOocuTCs K [IP-koMMyHHKanmsM, OH codeTaeT B cede JeNoBOW M IMyONUIMCTHYECKUH CTHIIM, OCHOBHBIMU
LEeJSIMA KOTOPBIX — SIBIISTIOTCSL MH(GOPMUpOBaHUE U Bo3jeiicTBre. OIHAKO COOTHOIICHHE IeJIel, a TaKkkKe ILieyieBast ay-
JUTOPUS B TOM MM HHOM THIIE IPECC-PENN3a MOTYT BAPbUPOBATHCS B 3aBUCHMOCTH OT KOMMYHHKATUBHOM CUTYallUH,
1 3TO ompesersieT 0TO0p MaTepualia Julsi ero COCTaBJICHUs, a YTO WAET BCJIS 3a STHM — 0TOOp MarepHaia, HeoOXo H-
MOTO ¥ JOCTAaTOYHOrO I 00y4eHHs] HHOCTPAHHBIX yYAIINXCsl COCTABICHUIO AEIOBOTO AHCKypca Takoro Tuma. [Ipn
9TOM B PEYEBOM CO3HAHUH 00yJaeMbIX CO3/1aeTCsl HEKOTOPHIiT 00pasel], MoJieIb, 110 KOTOPOH OHU OyIyT B JaJIbHEHIIEM
BOCIIPOU3BOANTH MOAOOHBIE TEKCTHL. JTO OMpeAenseT cnenuduky oOydeHUs] HHOCTPAHHBIX YYaIlUXcs, B KOTOPOM
Ba)KHBIMHU COCTABJISIOMINMY SIBIISTIOTCS IParMaTuka BHICKa3bIBaHUS, (JopMa KOMMYHUKAIIMH, COJIEp)KaHUE, JKaHPOBEIE 1
CTUIIMCTHYECKHE 0COOCHHOCTHU MPOAYLMPYEMOTO TEKCTa, YTO TOKA3aHO Ha TPHMEPE.
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The paper presents an analysis of genre-stylistic peculiarities of the press-release as one of the varieties of
business discourse and shows the pragmatics of teaching how to write texts of such genre. The press-release belongs
to PR-communication types, it integrates the business and journalistic styles, the main aims of which are informing
and influencing. However, the interrelation of aims and target audience in different types of press-release may vary
dependently on the situation of communication. This predetermines the selection of teaching material for press-release
writing that is essential and satisfactory to foreign students in order to form a business discourse of such type. At this,
some template, a model is being formed in students’ lingual consciousness according to which they would further
reproduce such texts. This determines the specifics of the process of teaching to foreign students, in which very
important components are pragmatics of utterance, communication form, content, genre and stylistic peculiarities of
the text being produced. It is shown on the basis of examples.
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