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NPUKIIAIHBIX UCCIIENOBAaHUI B 001acTu mpo)eCCHOHAIBHO 3HAUYMMBIX Ka4eCTB,II03BOJIMIIO C(hOPMHUPOBATH B3aHMOC-
BSI3aHHYIO CHCTEMY IPO(EeCCHOHAIBFHO BaXKHBIX KadeCTB SKOHOMHCTa-MEHe/pKepa (B MAIIMHOCTPOCHHH), TPEICTaB-
JICHHYIO TpeMs TPyMNIIaMHd MOTHBAIMOHHO-3MOI[HOHAIBFHOH, KOTHUTHBHO-TBOPUECKOH U COIHAIBEHO-TICPIIENTUBHOM.
IIpennoxeHHas CTpyKTypa mpodeccHoHaIbHO BaXKHBIX KaueCTB MOXKET OBITH HMCIIOIb30BaHA B MPOIECCE MOATOTOBKU
KOMITETEHTHOCTHBIX CIIEIIUATMCTOB JAHHOTO POQHIIS.
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(ANALYSIS AND PROPOSED STRUCTURE)
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The author examines various approaches to understanding professionally important qualities of a subject
engaged in the labour activity, allocation of the composition and structure of professionally important qualities
specialists” economic and administrative profile . Analysis of the professional sphere of economist-managers’
in various branches allowed to identify the main classes of professional tasks, forming functional of economist-
managers’ (in industry). Professiograficheskoe study based on professional tasks , theoretical development issues
of professional education in the field of economics and management, applied research in the field of professionally
significant qualities allowed to form an interconnected system of professionally important qualities economist-
managers’ (mechanical engineering), represented by three groups of motivationally-emotional, cognitively-creative
and socially-perceptional. The proposed structure of professionally important qualities can be used in the preparation
of competency such specialists.
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Crarbsl MOCBSIICHA UCCIICIOBAHUIO BIMSIHUS COLUATIBbHO-KYJIBTYPHOM Cpelibl 00pa30BaTeIbHOTO YUPEHKICHUS Ha
(opMHEpOBaHNE CONUATIBHBIX YCTAHOBOK N MHPOBO33PEHHSI MOJIOJIOTO YEJIOBEKA, €ro IEHHOCTHBIX OPUeHTANUH, cCTepe-
OTHIIOB ¥ MOJIEJICH MOBEICHN, Ha (OPMHUPOBAHNE KOPIIOPATHBHON KyJIBTYphI MOJIOBIX CIIENNANINCTOB. basupyscs Ha
ombiTe CaHKT-IIeTepOyprckoro ryMaHUTapHOTO YHUBEPCUTETA TPO(PCOI030B IO OPTaHM3AINH CONUATBHO-KYIBTYPHOI
Cpelbl, ONpEeAeNICHbl POJib M 3HAYCHUE COLMAIbHO-NIENarornueckux (QYHKIMI KOPIOPAaTUBHON KyJIBTYpBI CTYyIeHYEe-
CKOTO COOOIIECTBA B COILHOKYJIETYPHOM HPOCTpaHCTBE By3a. COLMOKYIIBTYpHAsT Cpefa MOHMMAeTcs KakK KH3HEHHOE
MIPOCTPAHCTBO YENIOBEKA, KOTOPOE 00IaaeT MOIIHBIM MEJarorMIeCKUM MOTSHIIHAIOM H CIIOCOOHO BOCTPeOOBATh (-
(heKTHUBHBIC TEXHOJIIOTHH M CPEJACTBA BO3ICHCTBHUS Ha CO3HAHME U MOBEICHHE JIMUHOCTHU, KAK PE3yIIbTaT TBOPUECKOI
AKTUBHOCTH JIMYHOCTH. B pe3ysbrare NpoBeIEHHBIX HCCIIEI0BAaHUI MOKA3aHO, YTO 0COOYI0 POJb B II€laroru3ainu
COIMAIBHO-KYJIETYPHOU CPEbl UIPAIOT JlyXOBHO-HPABCTBEHHBIC Pe()epeHTHI, KOTOPHIE CO3/IAIOT TI0JIE «KYJIBETYpPHOTO
HaMpspKEHHsD, B KOTOPOM YEIIOBEK OIIyIIAeT MIOTHOTY OBITHS, TO3HAET ce0st uepes APyroro YeIoBeKa, pacupsier che-
py peanbHoro obmenus. Co3aanue TyXOBHO HACBHIIIEHHON CPEIbl CIOCOOCTBYET COIMANN3aUy INYHOCTH U caMopea-
JIM3aLMU TBOPYECKHUX CIIOCOOHOCTEH, OBJIAICHNUS TIOPOCTKAMH OIIBITOM KYJIBTYPOCO00Pa3HOTO MOBEICHUsI, 00pETECHHUS
«KYJIBTYPHOU CaMOMJICHTH(OUKAIIUN JTHIHOCTI».
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The article investigates the influence of socio-cultural environment of the educational institutions in the formation
of attitudes and outlook of the young man, his value orientations, attitudes and behaviors in the corporate culture
of young professionals. Based on the experience of the St. Petersburg Humanitarian University of Trade Unions to
organize socio-cultural environment, the role and importance of social and educational functions of the corporate
culture of the student community in the socio-cultural environment of the university. Socio-cultural environment is
understood as human living space, which has a strong teaching potential and can claim effective technologies and
the impact on the consciousness and behavior of the individual as a result of the creative activity of the person. The
studies showed that a specific role in pedagogization socio-cultural environment play a spiritual and moral referents,
which create the «cultural tension» in which a person feels the fullness of being, knows himself through another
person, expands the scope of real communication. Creating a spiritually rich environment promotes socialization and
self-creativity, mastery of teenagers experience kulturosoobraznyh behavior, becoming «the cultural identity of the
individual».
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