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THE FEATURES OF MANAGEMENT OF DEVELOPMENT OF MODERN
EDUCATIONAL INSTITUTION IN THE CONDITIONS OF THE MARKET
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The effective development of educational institution in the conditions of the market assumes the accounting
of tendencies in education and in management of educational systems. The point of view on the content of
administrative activity of the head of educational institution changes. The leading reference points of modern
educational institutions are independence, competitiveness and partnership. The primary activities of the head of
educational institution in the conditions of the market are activities for development and realization of strategy of
development of the educational organization in the conditions of the market of educational services; realization
of marketing tasks on interaction with key partners of the educational organization; creation of conditions
for effective marketing activity of pedagogical collective. Dedicated activities of the head of the educational
institution in modern conditions allow us to consider this phenomenon as a marketing competence of the head
of the educational institution, and actualize the process of formation and development of modern marketing
competencies head of the educational institution.
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PasBuTHe 001eo0pa3oBaTeIbHON OpraHU3alny B YCIOBHUSIX PHIHKA aKTyalH3HPYeT MOSBICHUE HHHOBAIIMOH-
HOM cocTaBIAoLIeH TpodeccnoHanIbHON KOMIIETEHTHOCTH PYKOBOAMUTEISL, CBSI3aHHOH ¢ 00ecreueHeM ero roTOBHO-
CTH H CIIOCOOHOCTH K YHPaBJICHHIO KOHKYPEHTOCIIOCOOHOCTHIO 00I1e00pa3oBaTeIbHON OpraHu3aui, pa3paboTkoit
U peanu3aiyeil CTpaTernd ee pa3BUTUS — MAapKETHMHIOBOH KOMIETEHTHOCTH. B cTarbe MpOBOAMTCS MOIPOOHBIIT
aHAJM3 CYNIHOCTH MOHSATHH «KOMIIETEHTHOCTB» M «KOMIIETECHIHS», «IPO(ecCHOHaTbHAS KOMIETEHTHOCTEY, pac-
KPBIBAIOTCSI PA3IMYHBIC TOYKU 3PEHUS BEAYIINX OTEYSCTBEHHBIX M 3apyOeKHBIX yUEHBIX, IPUBOIMUTCSI aBTOPCKOE
OTIpENETICHNE «MAaPKETHHIOBOM KOMIIETEHTHOCTH PYyKOBOAUTENS 00IIe00pa30BaTeNbHON OpPraHU3aIum, OMHCHIBA-
I0TCSL €€ CTPYKTYpHBIC COCTABIIAIOLIME: OPraHU3aLMOHHO-YIIPaBICHUYECKas KOMIICTCHIMS, IpeANPUHUMATEIbCKAs
KOMIETEHIIMs, KOMMYHUKAaTHBHAsA KOMIIECTCHIUS, PIH(I)OpMaLII/IOHHO—aHaIlHTquCKaﬂ KOMIICTCHIIUA, OITHMCBhIBACTCA
CYIIHOCTb Ka)K0H KOMIIETCHIIUH, BBIICIISIOTCS YPOBHH MapKeTHHTOBONH KOMIIETEHTHOCTH, KPUTEPHH MapKeTHHIO-
BOW KOMIIETEHTHOCTH (MOTHBAIMOHHO-IIGHHOCTHBIH, KOTHUTHBHBIN, ONlEpaIlMOHAIbHBIN, Pe(IeKCUBHO-PETYIISTHB-
HBI{, TNIHOCTHBIN) 1 0O0CHOBBIBAIOTCS MOKA3aTENHN KaXKIOTO YPOBHS. YOEIUTENbHO JTOKA3hIBAETCS, YTO BBICOKHI
YPOBEHb MapKETHHIOBOH KOMIIETEHTHOCTH II03BOJIHUT CO3/1aTh YCIOBHS st 9 PEKTHBHON MapKETHHIOBON JIeSITEIb-
HOCTH MEJarorudeckoro KOJIeKTHBA.
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ORGANIZATION AS HIS PROFESSIONAL AND PERSONAL CHARACTERISTIC
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The development of the general educational organization in the conditions of the market actualizes the
occurrence of innovative part of professional competence of the head. This part is connected with ensuring his
readiness and ability to operate by competitiveness of the general educational organization, by the development and
realization of strategy of its development — marketing competence. In the article the detailed analysis of essence
of the concepts «competence» and «professional competence» is carried out, the various points of view of leading
domestic and foreign scientists reveal, author’s definition of «marketing competence of the head of the general
education organization» is given, its structural components organizational and administrative competence, enterprise
competence, communicative competence, information and analytical competence are described, the essence of each
competence is described, levels of marketing competence, criteria of marketing competence (motivational and
valuable, cognitive, operational, reflexive and regulatory, personal) are allocated and the indicators of each level
are proved. It is convincingly proved that high level of marketing competence will allow to create conditions for
effective marketing activity of pedagogical collective.
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