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of innovative educational environment at higher school are examined, tasks standing before faculty advisors in
new terms mark. For implementation of research works the presence of material and technical base is needed:
educational-laboratory complex; experimental equipment; specialized apartments; timely updating and service
up-to-date base of the conducted researches; adjusting of mutual relations with other organizations of sector of
research-and-development with the purpose of the collective use by expensive devices and rare options; informative
resources. Forming of innovative competenses assists the decision of tasks of professional preparation of bachelors
in institution of higher learning.
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[TpoBenieH cONOCTaBUTEIbHO-TUIIONOTHYECKUN aHAIN3 YUCIUTEIbHBIX B IMHIBOAUAAKTHYECKUX Lelsax. B XX1
BeKe IU(PPOBBIX TEXHOJIOTHI HCIOIB30BaHNE YHCIUTEIBHBIX, 0CO00HM M CIeNU(pUIECKON YaCTH PEe4H, B CEMaHTHKE
KOTOPOI{ 3aKJIIOUEHA BBICOKAsi CTENEHb a0CTPAKIUK, B PeUN OMIMHTBOB XapaKTEPHU3yeTCs! BEICOKOH YaCTOTHOCTEHIO.
YucnutenbHble 00bEANHSIOT CIOBA COBEPIIEHHO Pa3HbIE MO0 CBOEMY 00pa30BaHMIO, HCKOHHOMY XapakTepy, 10 TH-
I1aM CJIOBOM3MEHEHHI B COIIOCTABIsIEMbIX S3bIKax. B paboTe paccMaTpuBaroTcst OCHOBHBIC HAIIPABJICHUS B Pa3BUTHU
1 (pyHKINOHUPOBAHUH YUCIUTEIBHBIX, TaeTCs OLCHKA y4eOHOTro MaTepyraia ¢ TOYKH 3pPEHUS] METOIUUCCKOH [IEHHO-
CTH M MHTePPEPEHIIMOHHON moTeHnnu. Ha 0cHOBE pe3yabTaToB THMOIOTHYECKOTO COTIOCTABICHUS YACIUTEIBHBIX
1 BBISIBIICHUS] PACXOXK/ICHHUH HAa MapaAnTMaTHIeCKOM U CHHTarMaTHIeCKOM YPOBHSIX, (QYHKIIMOHUPOBAHUH B Pa3Ind-
HBIX CTIWISIX PEYM, MPEJIaraloTcsi PeKOMEHAALUU 10 OCO3HAaHHOMY YCBOEHHIO HOPM I'paMMaTH4eCKUX KaTeropui
YHCITUTENBHBIX CTYICHTaMH-OMIHHTBAMH.
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The comparative-typological analysis of numerals in linguodidactic purposes has conduct. XXI century of
digital technology using numerals, special and particular part of speech, which lies in the semantics of a high
degree of abstraction, in the speech of bilinguals is characterized by high frequency. Numerals combine words
quite different in their education, the primordial nature, types of inflection in the compared languages. In work
examines the main trends in the development and functioning of the numerals, the estimation of educational
material in terms of the methodological value and potential interference. Based on the results of typological
comparison numerals and identifying gaps in the paradigmatic and syntagmatic levels, functioning in different
speech styles, are made recommendations on conscious assimilation of the rules of grammatical categories
numerals bilingual students.
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D¢ dexTuBHOE pa3zBuTHE 00pPa30BATEIHLHOTO YUPEXKACHUS B YCIOBHAX PHIHKA MPEINOaraeT y4eT TeHeH-
it B cepe 06pa3oBaHus U B yIpaBICHUH 00pa30BaTeIbHBIMU CHCTEMaMU. MeHseTCs TOUKa 3peHHs Ha COJep-
JKaHHe yIpaBIeHUYECKON AeATeIbHOCTH PYKOBOAUTENS 00pa30oBaTeabHOrO yupekaeHus. Benxymumu opueHTH-
paMu COBPEMEHHBIX 00Pa30BaTEIbHBIX YUPEKICHHH SABISIOTCS CAMOCTOSITEIbHOCT, KOHKYPEHTOCIIOCOOHOCTh
1 maptHepcTBO. K OCHOBHBIM BHIaM AESITEIFHOCTH PYKOBOJUTEIST 00pa30BaTEIbHOTO yUPEKICHUS B YCIOBHIX
PBIHKAa OTHOCATCA: AEATENBHOCTh MO pa3paboTKe M pealn3anuu CTPATeTHH Pa3BUTHS 00pa30BaTENbHON Opra-
HU3aIUH B YCIOBUAX PhIHKA 00pa30BaTeIbHBIX yCIYT; pealn3alus MApKEeTHHTOBBIX 3a/1a4 110 B3aUMOACHCTBHUIO
C KIIIOYEBBIMH TapTHEpaMu 00pa30BaTeIbHOI OpraHU3allMK; CO3AaHUE yCIOBUI 11 3GPEKTUBHON MapKeTHH-
TOBO JIESATENBHOCTH MEJarOTHYeCKOT0 KOJUIEKTHBA. BBIZeNeHHbIe HAPaBICHHUS AESITEIBHOCTH PYKOBOIHTE-
751 00pa30BaTENBHOTO YUPEKACHHUS B COBPEMEHHBIX yCIOBHUSIX MO3BOJIAIOT PACCMOTPETh Takod (eHoMeH, Kak
MapKEeTHHTOBask KOMIETEHTHOCTh PYyKOBOJIUTENS 00Pa30BaTENbHOTO YUPEKICHHS, U aKTyalu3UpyOT MpoIecc
CTAHOBJICHHS M Pa3BUTHA MapKETHHIOBOH KOMIIETEHTHOCTH COBPEMEHHOIO PYKOBOAUTEINs 00pa30BaTEIbHOTO
yUpeXKICHUSI.
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The effective development of educational institution in the conditions of the market assumes the accounting
of tendencies in education and in management of educational systems. The point of view on the content of
administrative activity of the head of educational institution changes. The leading reference points of modern
educational institutions are independence, competitiveness and partnership. The primary activities of the head of
educational institution in the conditions of the market are activities for development and realization of strategy of
development of the educational organization in the conditions of the market of educational services; realization
of marketing tasks on interaction with key partners of the educational organization; creation of conditions
for effective marketing activity of pedagogical collective. Dedicated activities of the head of the educational
institution in modern conditions allow us to consider this phenomenon as a marketing competence of the head
of the educational institution, and actualize the process of formation and development of modern marketing
competencies head of the educational institution.
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PasBuTHe 001eo0pa3oBaTeIbHON OpraHU3alny B YCIOBHUSIX PHIHKA aKTyalH3HPYeT MOSBICHUE HHHOBAIIMOH-
HOM cocTaBIAoLIeH TpodeccnoHanIbHON KOMIIETEHTHOCTH PYKOBOAMUTEISL, CBSI3aHHOH ¢ 00ecreueHeM ero roTOBHO-
CTH H CIIOCOOHOCTH K YHPaBJICHHIO KOHKYPEHTOCIIOCOOHOCTHIO 00I1e00pa3oBaTeIbHON OpraHu3aui, pa3paboTkoit
U peanu3aiyeil CTpaTernd ee pa3BUTUS — MAapKETHMHIOBOH KOMIETEHTHOCTH. B cTarbe MpOBOAMTCS MOIPOOHBIIT
aHAJM3 CYNIHOCTH MOHSATHH «KOMIIETEHTHOCTB» M «KOMIIETECHIHS», «IPO(ecCHOHaTbHAS KOMIETEHTHOCTEY, pac-
KPBIBAIOTCSI PA3IMYHBIC TOYKU 3PEHUS BEAYIINX OTEYSCTBEHHBIX M 3apyOeKHBIX yUEHBIX, IPUBOIMUTCSI aBTOPCKOE
OTIpENETICHNE «MAaPKETHHIOBOM KOMIIETEHTHOCTH PYyKOBOAUTENS 00IIe00pa30BaTeNbHON OpPraHU3aIum, OMHCHIBA-
I0TCSL €€ CTPYKTYpHBIC COCTABIIAIOLIME: OPraHU3aLMOHHO-YIIPaBICHUYECKas KOMIICTCHIMS, IpeANPUHUMATEIbCKAs
KOMIETEHIIMs, KOMMYHUKAaTHBHAsA KOMIIECTCHIUS, PIH(I)OpMaLII/IOHHO—aHaIlHTquCKaﬂ KOMIICTCHIIUA, OITHMCBhIBACTCA
CYIIHOCTb Ka)K0H KOMIIETCHIIUH, BBIICIISIOTCS YPOBHH MapKeTHHTOBONH KOMIIETEHTHOCTH, KPUTEPHH MapKeTHHIO-
BOW KOMIIETEHTHOCTH (MOTHBAIMOHHO-IIGHHOCTHBIH, KOTHUTHBHBIN, ONlEpaIlMOHAIbHBIN, Pe(IeKCUBHO-PETYIISTHB-
HBI{, TNIHOCTHBIN) 1 0O0CHOBBIBAIOTCS MOKA3aTENHN KaXKIOTO YPOBHS. YOEIUTENbHO JTOKA3hIBAETCS, YTO BBICOKHI
YPOBEHb MapKETHHIOBOH KOMIIETEHTHOCTH II03BOJIHUT CO3/1aTh YCIOBHS st 9 PEKTHBHON MapKETHHIOBON JIeSITEIb-
HOCTH MEJarorudeckoro KOJIeKTHBA.
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The development of the general educational organization in the conditions of the market actualizes the
occurrence of innovative part of professional competence of the head. This part is connected with ensuring his
readiness and ability to operate by competitiveness of the general educational organization, by the development and
realization of strategy of its development — marketing competence. In the article the detailed analysis of essence
of the concepts «competence» and «professional competence» is carried out, the various points of view of leading
domestic and foreign scientists reveal, author’s definition of «marketing competence of the head of the general
education organization» is given, its structural components organizational and administrative competence, enterprise
competence, communicative competence, information and analytical competence are described, the essence of each
competence is described, levels of marketing competence, criteria of marketing competence (motivational and
valuable, cognitive, operational, reflexive and regulatory, personal) are allocated and the indicators of each level
are proved. It is convincingly proved that high level of marketing competence will allow to create conditions for
effective marketing activity of pedagogical collective.
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